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BIO

FormerSommelier & Wine Director several NYC top, fine dining restaurants
Founder, Sommelier & Educator - Strong Wine Consulting.

Carrie began her career in NYC over thirteen years ago after earning her certification as a
Sommelier at the American Sommelier Association and working as the Beverage Manager for
Jean-Georges Vongrichten’s Vong and Mercer Kitchen restaurants.

Carrie has earned the prestigious Wine Spectator Best of Award of Excellence For the past six
years. In 2015, Carrie established her company, Strong Wine Consulting,

Since the beginning of the pandemic, Carrie has been exercising her gardening and culinary
skills, creating content for @Sommation_Live, hosting virtual wine tastings.

Specialties:

On-Premise cellar & Bar development & management, Social Media, Virtual
Events, Live Events, Ambassadorship, Purchasing, Wines of the world, Spirits & Beer Education
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https://www.instagram.com/carrielynstrong/
https://www.instagram.com/carrielynstrong/
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BIO

Veronica Kathuria, CSW is the USA & Canada Area Manager at Wines of Argentina. In her
role, Veronica aspires to provide U.S. wine trade professionals more opportunities to learn
about the unicity and diversity of Argentina's wine and

will strive to connect key players in the trade sector to the country's new generation of
agronomists and winemakers to highlight Argentina's continual efforts in innovating and
improving its wine offerings.

Prior to joining Wines of Argentina, Veronica, worked as Operations Manager for Flow
Wine Group; she held various positions in sales and marketing with leading companies
such as Gerard Bertrand Wines, Nicolas Wines and marketing agency Sopexa USA.

Veronica holds a master's degree in Wine Marketing & Management from the French
INSEEC Business School.
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https://www.instagram.com/veronicaruizkathuria/
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e OUR GUESTS

. —a
: Holly Shaw - Li Valentine Nicole (+1) Marisa DVari Yolanda Shoshana
LT A' : G . (New York) . (New York) (New York) (New York) (New York)
o . @winenotwhinemom @thewininghour @grapechic @awinestory @yolandashoshana
: : Instagram: 10.1K Instagram: 20.4K Instagram: 25.5K Instagram: 2.2K Instagram: 15.1K

* Shakera Jones MJ Towler Rupal Shankar Tina & Liz (2) Chell\lsmyPitras
(New York)- (New York) (New York) (New York) @cgh;\l,\c/)veosrw)ine
~ @blackgirlsdinetoo @blackwineguy @syrah_queen @millennialsdrinkwine Instagram: 33K
“ Instagram: 2.3K Instagram: 8.3K Instagram: 37.5K Instagram: 2.5K ]
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https://www.instagram.com/blackgirlsdinetoo/?hl=en
https://www.instagram.com/grapechic/
https://www.instagram.com/awinestory/
https://www.instagram.com/blackwineguy/?hl=en
https://www.instagram.com/syrah_queen/?hl=es-la
https://www.instagram.com/millennialsdrinkwine/
https://www.instagram.com/thewininghour/
https://www.instagram.com/winenotwhinemom/
https://www.instagram.com/yolandashoshana/
https://www.instagram.com/chelloveswine/
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May Matta
(New York)
@inthegrape
Instagram: 1.6K

Daila Ham
(New York)
@strongnosefullbody

Instagram: 1.7K

OUR GUESTS

Karen Goodlad
(New York)
@profgoodvino
Instagram: 800

Fred Dex
(New York)
@fredDexMS
Twitter: 5.9K

Joyce Lin
(New York)
@joyce_foodwine
Instagram: 2.3K

Jolynn Howe
(New York)
Trade
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https://www.instagram.com/joyce_foodnwine/
https://twitter.com/FredDexMS
https://www.instagram.com/thewininghour/
https://www.instagram.com/inthegrape/?hl=en
https://www.instagram.com/strongnosefullbody/?hl=en
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""l ; ~ DURANTE EL EVENTO
: Nuestros invitados compartieron sus experiencias durante el evento.
.: ﬂ ?vapech»c 20 5 andesunw 17
MY 2 AU NATUREL \ -
Py Ew
. TASTING WINES AT THE
o , ‘ 1 ARGENTINIAN CONSULATE! J§
s S ‘ \ - 2% ! #MAKINGWINEHISTORY '
N =,
S . © NEW YORK, NEW YORK
Ao
@millennialsdrinkwine @grapechic @chelloveswine @andesuncorked
S - Instagram: 14.1K Instagram: 26.1K Instagram: 33K Instagram: 1K
e . Stories: 30. Stories: 4 Stories: 8 Stories: 5
w? (3 - . -
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https://www.instagram.com/grapechic/
https://www.instagram.com/chelloveswine/
https://www.instagram.com/millennialsdrinkwine/
https://www.instagram.com/andesuncorked/

"'_l S DURANTE EL EVENTO

Nuestros invitados compartieron sus experiencias durante el evento.

'9 © CUNSULAUD U Ls REPUSLICA ARCENT...
e
- WINES OF ARGENTINA
Stepped on Argentine soil
tonight to enjoy some
incredible wines!!
#makingwinehistory
@winesofarg
' . @blackwu.\eguy @yolandashoshana @blackgirlsdinetoo @strongnosefullbody
A Instagram: 8.3K Instagram: 15.1K Y [ Instagram: 1.7K
- . . . g . . o
S Stories: 3 Stories: 2 . Stories: 12
Stories: 3

s Post: 1
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https://www.instagram.com/blackgirlsdinetoo/?hl=en
https://www.instagram.com/blackwineguy/?hl=en
https://www.instagram.com/yolandashoshana/
https://www.instagram.com/strongnosefullbody/?hl=en
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T DURANTE EL EVENTO
a8 e " Nuestros invitados compartieron sus experiencias durante el evento.
U T e
. . :._ . = = 0 WWW tvrvo gy
LI . °L‘DNSIILAYEEWERALO!M:[N"M I
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MYGIRL @EMEIELVNSTRUNE

CREAT PRESENTATION O
10N
WINES 0F ARC[NTI% s
- @V!W[SDFARC
MNINCWH{ENISTORV

THANK YOU FOR BRINGING

S #WININGHOUR

A PIECE OF #ARGENTINAS®TO US
@WINESOFARC

) T . @thewininghour @joyce_foodwine Cclbr::sat;n?;yr:-sgoslr(g
CeL Instagram; 21.3K Instagram: 2.3K —St%w

Lt Stories: 4 Stories: 3 :

T . ' Post: T

Globant prapri&tary | Confidential Information

71 syrah_queen 11h
S0 GREAT T0 SEE OLD FRIENDS AND MAKE NEW
@WINESOFARG

@CARRIELYNSTRONG
@CHELLOVESWINE
(@GRAPECHIC
@AWINESTORY
@THEWININGHOUR
@BLACKWINEGUY
@STRONGNOSEFULLBODY
@MILLENNIALSDRINKWINE

@syrah_queen

Instagram: 37.5K
Stories: 12


https://www.instagram.com/thewininghour/
https://www.instagram.com/joyce_foodnwine/
https://www.instagram.com/carrielynstrong/
https://www.instagram.com/syrah_queen/?hl=es-la

RESULTADOS DEL EVENTO

Performance Social Media I.'l Crecimiento followers
Instagram Feed  Stories | Potential Reach Dia del evento
—— . 2200 30 seguidores nuevos de USA
@strongnosefullbody 12 1,600
@blackgirlsdinetoo 3 1,733
@blackwineguy 1 3 8,377 USA followers @winesofarg
@joyce_foodwine 3 2,300
@thewininghour 1 4 21,300 2020 6.4% > 7.2% 2o
@grapechic 4 26,100 +13%
@yolandashoshana 2 15,000
(@syrah_gueen 12 37500
@chelloveswine 8 33,000 Real Clever Making Wine History
@millennialsdrinkwine 30 14,100 Contenidos: 104 Contenidos: 92
@andesuncorked J 17 (Posteos + Amplificacion)  (Original, creado por influencers)
TOTAL 2 20 164,280 35.000USD 0 USD
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https://www.instagram.com/carrielynstrong/
https://www.instagram.com/strongnosefullbody/?hl=en
https://www.instagram.com/blackgirlsdinetoo/?hl=en
https://www.instagram.com/blackwineguy/?hl=en
https://www.instagram.com/joyce_foodnwine/
https://www.instagram.com/thewininghour/
https://www.instagram.com/grapechic/
https://www.instagram.com/yolandashoshana/
https://www.instagram.com/syrah_queen/?hl=es-la
https://www.instagram.com/chelloveswine/
https://www.instagram.com/millennialsdrinkwine/
https://www.instagram.com/andesuncorked/
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HIGHLIGHTS

Key Message: Vino Argentino

En #MakingWineHistory pusimos foco en nuestros vinos: comunicamos en la calidad, la sofisticacion, lo
premium; diversidad y tendencias. Elegimos un nuevo angulo, ya no concentrados en las regiones y la geografia,
sino partiendo de lo que genera el interés genuino de los millennials: el vino. A partir del contacto con nuestro
producto, surge la curiosidad per aprender mas sobre nuestro pais, y es entonces que entra el cruce con lo
cultural - -

El tango sera siempre sindnimo de argentinidad y sigue generando fanaticos en todo el mundo. Los invitados
disfrutaron de un show exclusivo, que fue clave para asociar al vino argentino con nuestra cultura.

Engagement

Los invitados generafon 90 piezas de contenido original, en los que presentaron los vinos, contaron su
experiencia, filmaron videos, usaron nuestro hashtag y etiquetaron a las bodegas. Esto nos demuestra que
pudimos conectar con sus intereses y los motivamos a compartir. Y no podemos dejar de destacar que se
vistieron de cocktail para la ocasion!

Logramos levantar la vara de lo que los influencers esperan de un evento de estas caracteristicas.
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HIGHLIGHTS
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Comunicacion
Durante los dias previos al evento el objetivo era generar expectativa. Cada uno de los 3 emails que

enviamos tenia un mensaje tipo incognita que iba develando poco a poco la noche del evento.

Usamos un tono cercano y amigable con los invitados y personalizamos cada comunicacién haciéndolos
sentir “tan especiales como’el évento mismo” de manera que cada contacto fuera creando el climay
anticipando el escenario de lo que seria una noche histérica.

Invitados
Si.un evento no tiene repercusion en las redes, impacta solo a los asistentes. Vimos una oportunidad en la

salida de la’pandemia y seleccionamos influencers que estarian interesados en asistir y que se convirtieron
en voceros entusiastas. Al invitar influencers con diversos backgrounds y audiencias, y desarrollar un

vinculo con ellos, nos aseguramos que compartieran su experiencia y su entusiasmo con un publico amplio.

La lista de invitados incluyé miembros del trade y personalidades bien diferentes como @blackwineguy,
@millennialslovewine y @andesuncorked.

Identidad visual

Generamos un look and feel consistente para todos los materiales del evento fue clave para reforzar el
concepto de noche tnica y especial. También contamos con una fotégrafa que registré cada etapa de la
noche y sumoé a la idea de glamour del evento.
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Lo . SORPRESAS

From: The Wining Hour <contz 3 v
’ : o Date: Thursday, June 10, 2021 at 10:38 PM
' - To: Veronica Kathuria <ykathuria

Subject: Muchas Graclas

. Gracias Li Valentine!
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Hello Mary!

Hello Mary

Last night was fun!
We hope you got home safe and drank p!

Here's to the first of many wine tasting e

We Did Make Wine History!

®®ee

Email agradecimiento por la Compartir album de fotos a facebook Email con CTA al album para que
participacion se etiqueten y compartan
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