INTRODUCING

WINEENTHUSIAST

TASTING ROOM DIRECTORY

An entirely new platform
empowering our readers to

explore wine country.




Introducing the Travel Division
at Wine Enthusiast

In the wake of cultural shifts caused by the pandemic, American consumers are more interested in
travel than ever before. As we've watched our readers and customers venture out to experience

wine at its source, we've realized a need to build more resources to quench their thirst for adventure.

That’s why we're launching an entirely new Travel Division at Wine Enthusiast Companies.

This new division will help our audience discover, explore and even book experiences for their next

vineyard-bound trip. Under this new umbrella we'll have Wine Enthusiast organized tours, a robust

travel content section and most exciting of all—the launch of our Tasting Room Directory.

Our Audience is Travel-Obsessed

Wine Enthusiast’s Audience:

WINEENTHUSIAST

Ranks #1 for intending to travel
in the next 12 months (92%)*

Ranks #1 for spending on personal
travel/vacations (93%) and foreign
personal/vacations (76%)**

Spent $16 Billion on travel in
the past 12 months.

YOY increased their total travel
spend by 20%

86% “Enjoy going to new travel
destinations.”

85% “Before | travel somewhere
I make sure to do my research.”

80% “I’'m always thinking about
and planning my next vacation.”

Source: Ipsos Affluent Survey USA Spring 2023,
HHI$125,000+ Total Brand Footprint

*Competitive set: Architectural Digest, Robb Report,

Town & Country

**Competitive set: Wine Spectator, Bon Appetit,
Epicurious.com and Food & Wine
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The Best Wine Bars in
Los Angeles

What Drink Trends Will Reign Supreme in 2024? Our Predictions =~ wses
The Surprising Location of
America’s First AVA

More agave, the return of happy hour and "theater of the bar" are on the menu for the upcoming year.
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Overview

IN THE SPRING OF 2024, Wine Enthusiast islaunching a first of its kind digital product for wine
tourism. The Tasting Room Directory will be filled with thousands of winery tasting room listings
and map integrations to inspire our audience. Our users are thirstier than ever to get out and
explore the wine world around them. This tool will give them everything they need to plan their

next adventure to the vineyard.

Tasting Room Directory
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In partnership with Tock reservation
software, every listing that’s currently on
Tock will have a built-in integration to
drive visitors to your Tasting Room. If you
don’t currently use Tock, we're happy to
send our readers directly to your winery
tasting room/tourism website. In addition,
we're offering an opportunity to work
together to build out your venue pages to
create the ultimate resource for wine travel
on the internet.

Dynamic
Search

All Listings
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HOW TO PARTNER
Tasting
Room Listing

In partnership with Tock, a list of 1,000+ Tasting
Room Listings pages will go live in Spring of 2024
with limited information. In an effort to enrich
our pages, we're reaching out to partners for an
opportunity to build out their venue’s landing
pages and bring in new visitors.

o Paid Tasting Room Listing Package includes:

*  1Cover Photo
*  Winery Name, Address, Website, Phone

» Tock Link to make a reservation or
winery’s preferred reservation link

* Map and locator pin on their
designated Region

* 100 Word Copy written by client,
edited by Wine Enthusiast

» 5smaller winery images on a carousel
* 3-4DTC wine bottles on carousel *

* 3-4Wineratings & labels linked to
Buying Guide*

Introductory Price: $5,000 for a 2-year
subscription

*If a winery does not have a DTC retail program or wines
reviewed by Wine Enthusiast these features can be turned off.

Without
Partnership
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HOW TO AMPLIFY
Tasting
Room Listing

WINEENTHUSIAST ~ swor mowes  cwnne mocs  recees customceuazs a ®

WineEnthusiast.com

Drive our readers to your Tasting Room Listing page by using
any of the below options to bring our on-target audience into
your world. These proven methods of driving impressions are
an efficient way to expose more visitors to your property.

In addition to your Tasting Room Listing, add on additional
amplification.

TIER 1: $15,000
« Paid Social Promotion across Facebook and IG

* Newsletter Inclusion driving to Tasting Room page Wine Glass Storage Ideas and Best ‘ - 5
Practices
GEORGIS
e thin o wieeaes '_EOOU WNT;\‘UES‘
TIER 2: $25,000 et &

« Paid Social Promotion across Facebook and IG e S e v o

Bowl Up or Down on Shelves, in Cabinets?

* Newsletter Inclusion driving to Tasting Room page

* 10rganic IG Story on WE driving to Tasting Room page
» 30 Days of ROS supplied banners on WE.com

— @ 10:020

WINEENTHUSIAST
Newsletter » '['he Basics

Expertise for ev ne

< Search Facebook

Wine Enthusiast &

Sponsored - @
With over 8,000 years of winemaking history,
discover what makes Georgia one of the most

Get to Know Georgia, The dynamic wine regions in the world.
Birthplace of Wine

Boasting an impressive 8,000-year
history, Georgia has evolved into a vibrant
nexus of traditionaland contemporary
winemaking methods. Read more about

this global hotspot.

@ LEARN MORE &

DRINKS TERMS DEFINED
What, Exactly. Is a GSM Wine?

This iconic blend is an easy entry point into bold reds, with its three namesake
varietals smoothing and enhancing a wide range of notes.

wineenthusiast.com
Get to Know Georgia, The Birthplace  Learn more

Siwioe

o Like
©

With 8,000 Years of Winemaking
History, Why is Georgia Called
The Cradle of Wine?

CLICK HERE TO FIND OUT

() comment

£ Share
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HOW TO PARTNER
Tasting Room Listing
+ Winery Postcard

In addition to your partnered Tasting Room Listing, the
Winery Postcard offers you the chance to tell your story

in more detail with native content. We’ll craft the copy
(500-800 words) on your behalf to be sure it upholds our
brand voice with the best editorial writing standards.

The postcard within your Listing Page will be a 100-
word teaser that links out to the full article on
WineEnthusiast.com. Our content team is filled
with experts who know how to craft content that
inspires a visit to your property.

* Wine Enthusiast to write 500-800 words of
copy with client approval

» With the purchase of a Winery Postcard, the client
is granted a single review session. Further reviews

will incur supplementary charges.
[ o]

About
Winery Name

» Client to provide hero image or video asset

Add-On Price: $10,000 additional

Winery
Postcard

About
Winery Name

Ultricies lacus sed turpis tincidunt id aliquet risus. Nisi
vitae suscipit tellus mauris. Facilisi morbi tempus iaculis
urnaid. In egestas erat imperdiet sed euismod. Euismod
lacinia at quis risus sed vulputate odio ut enim. Ut morbi
tincidunt augue i . Laoreet i

consectetur libero.

Diam vel quam elementum pulvinar etiam non quam lacus.
Mauris cursus mattis molestie a iaculis at erat. Turpis
egestas maecenas pharetra convallis posuere morbi leo.
Vitae elementum curabitur vitae nunc sed velit dignissim
sodales. Id cursus metus aliquam eleifend mi in nulla
posuere. Cursus turpis massa tincidunt dui ut ornare.

rhoncus est elit.

Learn More

WINEENTHUSIAST



HOW TO PARTNER

Integrated Tasting Roundups

We're creating travel guides and recommendations
using Google Maps integration. This allows us to offer
Integrated Tasting Roundups with pinned listings within
aregion’s map to visit. Our team will work with you to
come up with a creative concept that best fits your
brand values and demographic. In addition, we’ll include
a full 360 package of media promotion to drive our
audience to this Integrated Tasting Roundup.

These custom itineraries allow our readers to dive into
what a full day of activities and tours could look like
with your winery or multiple wineries at its core.

Each custom content campaign:

+ Content Creation: Wine Enthusiast's production
team collaborates with you to develop the
content elements of your campaign. We strive
to make your custom content indistinguishable
from Wine Enthusiast editorial content.

* Distribution: Promotional tout on
Wine Enthusiast homepage

* Promotional and Brand Media Plans: Each
content marketing campaign includes a
promotional media plan designed to promote
your custom content as well as a brand media
plan to deliver brand impressions and links to
your digital properties. Media plans include:

* Includes co-branded banner creation

* Includes promotional tout on
homepage

* Newsletter tile driving to landing
page on wineenthusiast.com

+ Social amplification promotion

« Supplied roadblock banners
surrounding content

Price: $35,000

WINEENTHUSIAST

Ideas for Integrated Tasting Roundups Include:
*  Our Favorite Spots to Bring Your Dog in Paso Robles
* The Hottest New Tasting Rooms in Napa

Best Kid-Friendly Places to Taste Wine in the |
North Fork

Top 7 Picnicking Spots in Sonoma

» 5 BestWineries to Stay in Virginia

WINEENTHUSIAST S Google Map

Integration

sssssssss

The Best American Restaurants
This Year Are Wine Bars

o0 €A

Lorem ipsum dolor sit amet, consectetur adipiscing eit, sed do

Ut enim
ad

reprehenderit in voluptate velt esse cillum dolore eu fugiat.
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Region Pages

We're building destination pages for all the most iconic wine regions across I
the globe. These pages are built with organic discoverability in mind,
answering common audience queries like 'where is,' 'what is,' 'where to go,'
and 'what to do." Our goal is to educate our audience on the diversity of
different regions and the unique experiences that they offer.

» Content Creation: Wine Enthusiast's production team collaborates with

. . Paso Robl
you to develop the content elements of your campaign. We strive to BY REGION g9 (p::oo, th,bishlz)
make your custom content indistinguishable from Wine Enthusiast =~ = e s e
editorial content.

» Distribution: Your custom content will be published on Wines by Promotory Wine

wineenthusiast.com

* Promotional and Brand Media Plans: Each content marketing campaign
includes a promotional media plan designed to promote your custom <
content as well as a brand media plan to deliver brand impressions and
links to your digital properties. Media plans include:

* Includes promotional tout on homepage
+ Newsletter tile driving to landing page on wineenthusiast.com e - L
» Paid social amplification promotion . . ’
+  Supplied roadblock banners surrounding content ’

Price: $35,000

Bar Crenn
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Regions
Landing
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Region Fun Facts
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California e
@ (Cal-i-for-nia) Fall for

— . . — — Gavi

Common Varietals

Aglianico % Aglianico ¥ Aglianico %

Albarino/Alvarinho Albarino/Alvarinho Albarino/Alvarinho

California Alexander Valley Carneros Dry Creek Valley

5 5 Bordeaux style.. Bordeaux-style.. ¥ Bordeaux-style.. ¥
Sponsored 1Valley  Sponsored 2 Valley  Sponsored 3 Valley  Sponsored 4 Valley

= .

All Regions

WINEENTHUSIAST




TASTING ROOM LISTING

Advertising Contacts

Jacqueline Strum

Editor & Publisher

President, Wine Enthusiast Media

914.450.6531

jstrum@wineenthusiast.net

DENISE VALENZA

Director of Strategy & Sales;
Tasting & Travel

813-494-5421
dvalenza@wineenthusiast.net

TRAVEL TEAM

ADDISON SCHRAND

Account Coordinator;
Buying Guide & Travel

aschrand@wineenthusiast.net

ADVERTISING SALES TEAM

SHERRILL FLAUM
Advertising Director
516-428-0292

sflaum@wineenthusiast.net

MARGARET KALAHER
East Coast Account Manager

France, Portugal, Spain,
South America, Virginia

845-654-1420
mkalaher@wineenthusiast.net

SARA MAULE

Advertising Consultant

Italy, Germany, Georgia,
Greece, South Africa

39 346-308-5968
smaule@wineenthusiast.net

ANTHONY EYZAGUIRRE

West Coast Account Manager

Pacific Northwest, Sonoma, Lodi, Sacramento
914-815-5407

aeyzaguirre@wineenthusiast.net

LAURIE ROBERTSON
West Coast Account Manager

Napa, Central Coast, South Coast,
Australia, New Zealand

805-825-5801

Irobertson@wineenthusiast.net

WE HEADQUARTERS : 200 Summit Lake Drive, Valhalla, NY 10595 | 914.345.9463

WINEENTHUSIAST




